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achieving other goals (Cameron, 2005c; Cohen, Schaffer & Davidson, 2003; Ellis, 2003; 
Geursen & Rentschler, 2003; McCarthy, Ondaatje, Zakaras, & Brooks, 2005; The Final 
















                                                 
2 Joli Jensen (2003) uses this term in her book Is Art Good For Us? Beliefs About High Culture in American Life. 

















The concept of an arts advocacy network generated out of the realization that 
arts and culture organizations utilized information provided by various key sources.  
On a national level, such groups include Americans for the Arts, Theatre 
Communications Group and on the state level, Oregon Arts Commission and the 






Oregon Cultural Trust. Arts advocacy handbooks are increasingly widespread on the 
Internet, outlining advocacy strategies, language, and data. This study examines such 
networks as they exist in the state of Oregon. 
This research suggests that information follows a path, a network of 
interconnected lines (or organizations).  For the purpose of this study an arts advocacy 
network refers to a coordinated system of arts leaders, arts and cultural organizations 
and arts supporters--whether moral, financial or both, who belong to a connected 
communication system in order to advocate, share information or convene for the 
purpose of advocating, lobbying or generally seeking public support (moral or 






An arts advocacy network includes umbrella organizations or national service 
organizations (NSO) whose work supports a particular field of arts and culture and 
consists of member organizations with a common organizational purpose. Advocacy is 
only part of that purpose. For example, Theatre Communications Group (TCG) is the 
national service organization for professional non-profit theatre. The National 
Assembly of State Arts Agencies (NASAA) is the national service organization for State 
 11
Arts Agencies, and so on.  Organizational membership is contingent on meeting certain 
criteria, paying annual dues, and is representative of that particular National Service 
Organization (NSO). While it is understood that, in certain cases, other types of 
memberships may be purchased (TCG offers memberships to individuals, business 
affiliates, university affiliates, etc), this research is delimited to organizations which are 
the direct beneficiaries of the work that the NSO does, more so than individuals or 
business affiliates, such as professional non-profit theatre or a state arts agency. 
Individuals, for example, do not have to adhere to strict criteria to become a member 
beyond having some affiliation with the umbrella organization or NSO and being able 
to pay the dues. Additionally the benefits they receive are minor in comparison to what 

























































































































































































































































































































































































Oregon. For the purpose of this study, an arts advocacy network is a coordinated 
system of arts leaders, arts and cultural organizations and arts supporters--whether 
moral, financial or both, who belong to a connected communication system in order to 
advocate, share information or convene in regard to advocating, lobbying or generally 
seeking public support (moral or financial) for arts and culture. This study focuses on 





































































































































































OAC and OCT Staff 














































































































































































































































                                                 
10While artistic quality is heavily weighted in choosing a program to grant, measuring its success--how it is 
evaluated--is still very much centered on the more quantifiable evidence provided by numbers of people, 
organizations involved and so on. For Nicholson, measuring the success of artistic work is as ephemeral as the work 
itself and takes into consideration factors such as actual audience numbers, critique from staff, critique from peers in 
the field. But the worth of those numbers and opinions is never completely understood. As Nicholson states, “the 
goal is to be the definitive production knowing you’re not going to be it but to try to get it as close as you possibly 




























































































































                                                 
11 TCG Field Letters, written by the Executive Director Ben Cameron, reflect the concerns of the professional non-
profit theatre community, the challenges and successes. Additionally, these concerned are articulated through 









































































































                                                 
12 However, Nicholson, Executive Director of Oregon Shakespeare Festival, suggests that grant makers in the arts 
already understand the value and benefits of the arts. “As far as funders are concerned we actually do relatively little 
advocacy, overtly. […] We make the assumption that the funders understand, by and large, the benefits of the arts. 
Therefore, we need to present to funders material that reveals how we are going about that good work […] we talk 
about our programming or the quality of the work we do, the scope of the work we do and so on” (Personal 




















                                                 
13 Based on a definition provided by the researcher, participants were asked what the arts advocacy network in 




















                                                 
14 The researcher was unable to contact Ms. McNitt for participation in the study, therefore is unable to provide any 
background information about her. Additionally, there was no background information available on the Oregon 
Cultural Advocacy Coalition (CAC) website. Paul Nicholson, Board Chair, was the primary source of information 





















































































































                                                 



































































































































































                                                 
16 This term was coined by Richard Florida in his book The Rise of the Creative Class (2002), which examines 
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You are invited to participate in a research project titled Arts Advocacy Arguments: Navigating the network, 
conducted by Kim Mathie from the University of Oregon’s Arts and Administration Program.  The purpose of this 
study is to explore how opinion leaders in an arts advocacy network within a non-profit professional theatre context 
frame the argument about the benefits of the arts. 
 
Currently, those most invested in the arts cannot come to consensus about what to argue as the benefits of the arts. 
Increasingly, art is advocated from an economic and social standpoint, a view that suggests that the value of art is in 
its utility or usefulness to the public in achieving other goals. Further, these arguments often utilize the language of 
economics or social work to qualify the aesthetic experience to garner the financial and social support of funders and 
policy makers. However, this results in a fractured, rather than unified approach to arts advocacy. It is important, 
then, to explore these arguments, in particular as they relate to a non-profit professional theatre arts advocacy 
network from a national, state, and local level, to determine whether a national service organization accurately 
communicates effective advocacy strategies, including arts benefits arguments, to its constituent members and how 
that information, in turn, is communicated by those organizations to their audiences. Moreover, as individual states 
develop cultural advocacy coalitions both on the state and county level, arguments communicating the benefits of 
the arts can become increasingly complex. This study attempts to address this problem by exploring the arguments 
being made about the benefits of the arts by an arts advocacy network to 1) determine the elements of an advocacy 
system within a professional theatre context, 2) the communication tools they use, 3) the content of that 
communication and finally, 4) how the advocacy network exists as it is now, with the intent of forming stronger, 
more unified arts advocacy arguments within a particular arts advocacy network. 
 
You were selected to participate in this study because of your leadership position with Theatre Communications 
Groups and your experiences with and expertise pertinent to professional theatre and arts advocacy on a national 
scale. If you decide to take part in this research project, you will be asked to provide relevant organizational 
materials and participate in telephone interview, lasting approximately one hour, during March 2006.  If you wish, 
interview questions will be provided beforehand for your consideration.  Interviews will be scheduled at your 
convenience.  In addition to taking handwritten notes, with your permission, I will use an audio tape recorder for 
transcription and validation purposes.  You may also be asked to provide follow-up information through phone calls 
or email. 
 
If you have any questions, please feel free to contact me at 541-513-8393 or kmathie@uoregon.edu or Dr. Lori 
Hager> at <YOUR ADVISER’S PHONE #>. Any questions regarding your rights as a research participant should 
be directed to the Office of Human Subjects Compliance, University of Oregon, Eugene, OR 97403, (541) 346-
2510. 
 
Thank you in advance for your interest and consideration.  I will contact you shortly to speak about your potential 
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Arts Advocacy Arguments: Navigating the Network 
Kim Mathie, Principal Investigator 
University of Oregon Arts and Administration Program 
 
 
You are invited to participate in a research project titled Arts Advocacy Arguments: Navigating the network, 
conducted by Kim Mathie from the University of Oregon’s Arts and Administration Program.  The purpose of this 
study is to explore how opinion leaders in an arts advocacy network within a non-profit professional theatre context 
frame the argument about the benefits of the arts. 
 
Currently, those most invested in the arts cannot come to consensus about what to argue as the benefits of the arts. 
Increasingly, art is advocated from an economic and social standpoint, a view that suggests that the value of art is in 
its utility or usefulness to the public in achieving other goals. Further, these arguments often utilize the language of 
economics or social work to qualify the aesthetic experience to garner the financial and social support of funders and 
policy makers. However, this results in a fractured, rather than unified approach to arts advocacy. It is important, 
then, to explore these arguments, in particular as they relate to a non-profit professional theatre arts advocacy 
network from a national, state, and local level, to determine whether a national service organization accurately 
communicates effective advocacy strategies, including arts benefits arguments, to its constituent members and how 
that information, in turn, is communicated by those organizations to their audiences. Moreover, as individual states 
develop cultural advocacy coalitions both on the state and county level, arguments communicating the benefits of 
the arts can become increasingly complex. This study attempts to address this problem by exploring the arguments 
being made about the benefits of the arts by an arts advocacy network to 1) determine the elements of an advocacy 
system within a professional theatre context, 2) the communication tools they use, 3) the content of that 
communication and finally, 4) how the advocacy network exists as it is now, with the intent of forming stronger, 
more unified arts advocacy arguments within a particular arts advocacy network. 
 
You were selected to participate in this study because of your leadership position <organization name> and your 
experiences with and expertise pertinent to arts advocacy on a national level.  If you decide to take part in this 
research project, you will be asked to provide relevant organizational materials and participate in a telephone 
interview, lasting approximately one hour, during March 2006.  If you wish, interview questions will be provided 
beforehand for your consideration. Interviews will be scheduled at your convenience.  In addition to taking 
handwritten notes, with your permission, I will use an audio tape recorder for transcription and validation purposes.  
You may also be asked to provide follow-up information through phone calls or email.  There are minimal risks 
associated with participating in this study, particularly since this phase of research is exploratory in nature. 
 
Any information that is obtained in connection with this study will be carefully and securely maintained.  Your 
consent to participate in this interview, as indicated below, demonstrates your willingness to have your name used in 
any resulting documents and publications and to relinquish confidentiality.  If you wish, a pseudonym may be used 
with all identifiable data that you provide.  It may be advisable to obtain permission to participate in this interview to 
avoid potential social or economic risks related to speaking as a representative of your institution.  Your 
participation is voluntary.  If you decide to participate, you are free to withdraw your consent and discontinue 
participation at any time without penalty.  Any information that is obtained in connection with this study and that 
can be identified with you will remain confidential and will be disclosed only with your permission.  
 
I anticipate that the results of this research project will be of value to the cultural sector as a whole, especially within 
a professional theatre context.  However, I cannot guarantee that you personally will receive any benefits from this 
research. 
 
If you have any questions, please feel free to contact me at 541-513-8393 or kmathie@uroregon.edu, or Dr. Lori 
Hager at <YOUR ADVISER’S PHONE #>. Any questions regarding your rights as a research participant should be 
directed to the Office of Human Subjects Compliance, University of Oregon, Eugene, OR 97403, (541) 346-2510. 
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Please read and initial each of the following statements to indicate your consent: 
 
_____ I consent to the use of audiotapes and note taking during my interview. 
 
_____ I consent to my identification as a participant in this study. 
 
_____ I consent to the potential use of quotations from the interview. 
 
_____ I consent to the use of information I provide regarding the organization with which I am associated. 
 
_____ I wish to have the opportunity to review and possibly revise my comments and the information that I provide 
prior to these data appearing in the final version of any publications that may result from this study. 
 
_____ I wish to maintain my confidentiality in this study through the use of a pseudonym. 
 
Your signature indicates that you have read and understand the information provided above, that you willingly agree 
to participate, that you may withdraw your consent at any time and discontinue participation without penalty, that 
you have received a copy of this form, and that you are not waiving any legal claims, rights or remedies.  You have 
been given a copy of this letter to keep. 
 
 
Print Name:   __________________________________________________________ 
 
 
Signature:  ____________________________________________________                  Date:  _________ 
 
 
Thank you for your interest and participation in this study. 
 
Sincerely, 
 
 
Kim Mathie 
541.513.8393 
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